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PRODUCT BRAINSTORMING 
+ STEPS 1 +

What interests you and what is 
currently relevant to your 

audience?

What are your strengths
and skills? 

What is your audience’s 
biggest pain point and how 
can you help them solve it?

It’s important to make sure that you set out
to produce a relevant and high-quality product.

Ask yourself:

PRODUCT DEVELOPMENT
+ STEPS 2 +

Here are some examples
of different products you can develop:

Ebooks

One of the post popular forms of 
digital products, this works well for 
specific topics you would like to 
share with your audience.

Video/Audio Course

By using screencasting software 
like Camtasia, or audio capture 
software like Garageband, you can 
record your step-by-step instruc-
tions, or how-to information and 
create high quality info-products.

Software

The beautiful thing about software 
(themes, plugins, etc.) is that you 
can charge a recurring fee, making 
this an ongoing income avenue. 

This tool is designed 
particularly for 

creative, and can be 
easily integrated into 

Facebook, YouTube 
and Soundcloud.

This popular 
ecommerce platform 
has several features 

that makes it versatile 
and allows you to 
forward product 

updates to customers 
who have previously 

purchased.  

This is one of the 
simplest ways to 

set-up and sell your 
digital products, with 
a fairly easy product 
upload process to get 

you started.

Good old Paypal 
allows you tocreate 
simple ‘ buy now’ 
buttons and get 

started in minutes!

Workbooks

If you have exercises and templates 
handy to help walk your customers 
through a process you can compile 
them into a workbook to be printed 
and used.

PRODUCT SETUP
+ STEPS 3 +

Once you’ve developed your product,
you’ve gotta get setup to sell it online. These services will help you:

Gumroad Shopify E-junkie Paypal

PRODUCT MARKETING & SALES
+ STEPS 4 +

Your website acts as the main hub for 
promoting your product. It also allows 
your customers to gain a better idea of 
what you and your business are all 
about.

Website

Your landing page should encourage 
conversions from casual visitors into 
customers. Remember to let your product 
speak for itself through a strong CTA, 
testimonials, large images and clear 
benefits.

Landing Page 

Developing your email list should be a top 
priority, to strengthen that connection 
between you and your audience and so 
that you can tap them for any future 
products you might want to develop.

Email List 

or Guest Blog Posts – Normally this 
method is focused more on promoting 
yourself within your industry instead of 
directly promoting your product, however 
this is still a useful way to get your name 
out there.

Blog Posts 

Be heard and speak about your product 
and what pain points it can tackle through 
your podcast and by being a guest on other 
podcasts within your niche.

Podcasts 

Utilize different platforms such as Facebook, 
Twitter, Periscope, Pinterest, etc. to get the 
word out about your product.

Social Media 


